Bl = 2Rt~ F

?‘*m? DR AT

A As
M11323002
X < %*#%iﬁ ga\)%rgﬂﬁﬁ m.i—



%\
— N
Y
0~

”%\‘\
— N
Y
=~
7 >
%/Q\
— N
Y
RN
7 >
_:,_r\
2N

2=

BEZR ettt 1
BT F B BB 1
Gy L o TSSOSO 1
S PP P PRSP 1

I N Y S 2
B RS 2 E HE R B P 2
B A ST I DEFR e 2
TRl Rt TR Y 3
FT T % 5 oo 3
R B 3
=T 3

B > SRR SPRP 6
%béﬁ ............................................................................................................ 8
‘/Eg;t \:B}xg ...................................................................................................... 10



21 ASTIPRTHBHE S BIFHEAZ o;;ﬂgv‘)]?e ....................................
32 BECA ST E A0 2 zjc«";w;% ............................................................

II



II



=N
%~ B

- ErRRass

%
MEE R A T M b RECRER S Rp FH
4 T

E o &2 FREAE ST FP
WHEB o F I AERG REREA ST G LR TR W P P
i g RARRARGE 7] o P IR A F]R Pl E S N ER @’%
# B

R N ST ST SR T S
e L A:IJ ) |ﬁ"+—]—£/§§54 (gi

%H#(%PMT%%#\ﬂﬁi)&$ﬁT€$ﬂﬁ

Epd  BRHEBRBESEDIHE L BHSEPR BRSAERE - BT
fRAREZ R X BLEAREE A AT DREF AN -
S 5 R =L

pend 2a 0 ﬁxmﬁ”%f%%ééw%%{ﬂ%%iﬁéfi
SRAE YR FEEPHE NN FAHT TN
ﬁiﬂ%ﬁﬁiiﬁﬁﬁ4vaWiw A -?%W%ﬁ&ﬁﬁ%i

Ry e
?‘;i’,‘,uﬁpﬁgﬂi\xﬁ;;'?ﬂ\ %435—:1’1)’? ’Tﬁ};Tﬁ&E%ié_%ﬁf—%ﬁ’m.}%‘Iﬁ
AL o

AT TR e BRY FREFERAPIS 0 bR ETRT RiFDE
AT PLOME R ERY F AP BB S R ERE

=

’

¥

. T AEABR ALY FT (FR5LAH B S0 w
5

FEIRITE S S NN I AR S RS S B

?')\PI I
T EE L Bk o AT RS R TR IR o iR o
2 &3&%%ﬁ?-é*ﬂA( AERbBRE) W 7T PR

BRSO RCHERSOTL o B8 A ZH VA 5 SGS KL AR
Ear ek 2o e HERY L3N B AR R -

3. QHEIERFTIAFHAL SAETTRE W S QERLT o 2
bE g IR R AP RBOMEY R FEEES 3 -

4, BAFRR A SHET MRRRBR AR R ERTEHEY KL H
ek 2 k% o R i SGS mE 4 FAERT R

&



""/ <

B o LAUE R B L B i) 5T

3\ =i

i FHHE
EREXERE

4;“»

AR

MRS FE IR S ATE AP M 2 e 2 AR A R
,zopxmé_:ﬂm_ FHRMASE 2R BAF RPN RHB L A S E R

TASERURE R e A TR ASER  PITL RREREFF
€~Jf°

- R EFRRAST 2

A & 13 {21t (personalization) ® = % § £ 74 Kt ehE & £ B> o &b L) 7
ﬂ i ® jpaFang F(Kotler & Keller, 2016) © 5 ¥ fLHi8 4 » BiLit & F a3k
P ARE L H b RA  EFRELBOR D A RT 2EEG LR
FERNELE T L2 - P LEREEPHAFRGDESY X 2RERPF
W FH B AR iz & iE # (Curlo, 1999; Tse, 1999) -

/ﬂ?ﬁ"‘ﬁ N S AR E IRy o) ARZF e PR e R alg

R H % it ¢ su4v(Kotler & Keller, 2016) © t & &-iF # i 42 ¢ ’W%ﬁﬁii
faniarE H R EE HA Sohikhdr(Raietal ,2023) o 8§ A 52 k& B

AEIRPE > & > F APEY R Bk 4E5RE 4 (Cho etal., 2021) -
S ARF PR R FEBOEF

A gt 2 )R K E g P 1 - Curlo(1999) 8 3 2 &% 2
EFhinEE 'I?'”’fﬁf’&gﬂf ’ /ﬂ PR IR LR FRS - ﬁL o
Toe(1999)45 1 + A& &% R Bl ~ 54 £ 43 A SRR efE & BISP Bi) § % A

S 2 aRRAT o B HPH /ﬂ 'ﬂzmiﬂiﬁf"? °
D BER AR T R LB

BRit A SarR 4 AR 0 Bl E LR A Ve R S % 2
TEPEE o Bl

® ‘R i7¥ ! Choetal(2021)F~ 5 B » Wi lArng 2 M &R
Skl PR HER BRSO

® & 5.(7¥% !Raietal (2023):}9 Mo BRE PMEH LB E Fu A
AP DERT o R FHE 2L S EF

® T IFFaT S Xiao v Benbasat(2018)’s§ifu’ R E e HBR R
PFo SRR 2 IREDESE AR B DR o



m\d?*%%ﬂﬁ R 1

FRER: RO LSRR R - Rt i i SRR o AR SR ER BT T E o

B4 Schremere t al ( 019)3 I » % A S hB R EWE 52 AR ETHZ

>R R F]‘i PR A EREnT s P EERE 1K o ek 5 Curlo(1999)58 3 0 A &en
.Q}:}'}”"‘mﬁpg Laﬁr—‘g;ﬁ»?;ﬁf‘g;{mj_@ a’\ﬂéo

\\\xr
/
ht|

P

AL bHFHAST 2EINAT ERFY R AHBL AR EE A
B H AR B ESLmm M AT T 2 ko & 1A T R0 mﬁf# B 7 K Gl ) s
F R g mgb s FERFDPN F - 2e R sk 2 Rk K ] e
- ~ A3 3

AR F EF* H T3 % R Bk 47 (Analysis of Variance, ANOVA) £ 58 % =

o g gx 2l (ACI4), it p %8> T B2 TEH (AC08), i35
F ¥ F‘J—“mﬁﬂ"‘ EHAo® 1 ArT e

J: R
ACl4

Hl | s s s

~ ACO8

B 1 =7 #3
- Y3 EBEXK

RFT A AR T E B

&

1:35% 245 KHBE12EFERL]HFLE -
I FIHY%

AP ZFIHELIBERT (A BN ) PARFLIEF T H G
Y EARP IS g 2 2RA T TR A Esh £ 1 2023 & 0
BEKT (FEER) BE2 ARG T 1,057 5 < o

L@ g B pedt suzt i #%:https:/www.moi.gov.tw/News_Content.aspx?n=2905%26s=315404

3


https://www.moi.gov.tw/News_Content.aspx?n=2905%26s=315404

r ~ B %%{%‘L

ARG E L Sw BINS e - M RELPH DA A BAFTEHR @
e E2 S HTREZIATEVRYL BLCASEE S FL AR AFREE
TREZ AHF A EHIFEHAST 2ERATE BT A S RE g2
EERR R TR (LA 1) FEL AP AR B 1R
#F 3 i?*;k*‘fﬁrr"‘? PRECBPRZZDRROERE NE B A FOT R
ot o B Z MR RFPBLCEASERDFR > X BFFIRBFAREHS B
EIHEFEA (] 2 BAES5 ZEMEL ) UF L TR ﬁﬂiiﬁ‘ﬁ*(éf—ﬂa% 2)e
FERMLSSFELL FHRBFELIHEREN gl ERko Jre-H
ST

AR ERT S ARTIREARAES B A ARL 025 () B
AR 35 THE 42 THRRFRL SE TR JCEAED MIRER
BE R HPPRLCASERNT B (RS 2REH 20N
PR SRR )RR o A BARE AT R PR AR
A PAR IR A T AR R RS o 4T MALS R R T B AR AT FEBEET
- F 0 MFEREG RS ST S .

01 RO A ST 2EIRAE B A SRR AR v A o B
oo BT A P X 23R (I ISOFDA R ) i3 2 MR LA PAA X
35 %4 7 Moonetal. (2008) 5¥= 3 ;A [ & &t AR OCBREP REE P
uWh&Mngaﬁ@%é&%o%2ﬂ%%lW@@ﬁﬂéwéﬁﬁzﬁ
AR SRR _.lgi*"qb’i BRIZORFBIESLL T AR 2 }F*Je » 4 Takagoshi &
Matsubayashi (2013) # 3 % @ it A2 & $i) 7 HE# P Manello & Calabrese
(2019) R # &g R DL L o

AR B PR A (dof o r ) iR e 7T PR o 4 B TR
P A RS PT HB R SO R O S D R
Bk (S04 o Neﬁm)paiél 5 -3 p’? BB AR BB R %m‘ﬁ—;—’fﬁ
BRE O ERCERG mﬁJﬁﬂw REGERXREZ v EHEF M-

Bk RFET hﬁ&“éﬂFF¢"€w%jE’u%my'vﬁmgﬁw;wﬁﬁ
B R o bldo o Bk b B4R E uﬁ A EEHTE 9AN L S I 3 A R S e
PR SRR by PR kAR 2§ R R BEA TR
B EAFEOY FRE AT RATER B p - R4 (4of1* Cronbach’ s
aFRRAY ) MEHE v%%%?iﬁﬁ&%%FO

1]
4
v

H\

B

AFTY n B4R A &F 212 (Product Safety)shd KEE § B F H B
4



it 2 &-(Personalized Products)si £ # {75 o 2/ FF T EF A B EFTER
AP RRATA LR B E R G R A Z 24 'J#Elf’ﬁ?@%ﬂ ENE L]
%ii;/‘?ﬂqﬁ /ﬂ 7 SN N mf”m’fg—}\ °

L1 ARE RPN BRI ASGEIDIE £ 0t

A28 o s g o e i
i DRESER R i~ kR
/\",ﬂéé_ |5 /grl‘_/’ 4 = Er
A T* e ﬁ?ﬁﬁﬁo&ﬁﬁwmﬁx
| g% 2% (4 ISO [ WSS L EA o i Wu & Jang,
L L=
)0 i H e N REE A e 2014
_ V”Fﬁ'% J‘r’{t’ /‘@@ﬁi
)E;“O
A i B RS A S | Hen® PR (AT
2 R B a g [ R)RD TP AR 2| 0 &
B AR - frA & E gy pe | o202
%%Ef?xﬁéii % rIEN TR gﬁﬁﬁ&%
3 b TR AN | B PR LI RGA S 0 | Pin, 2014
*ERER - Bt R
A2 AERSFGE | Y EHEP 3 A E R
(BN ' o | g Wu & Jang,
4 pPENEREE > S ﬁg%cﬁwa‘wmzp e E R 2013

&Ry o B -

FASREFMDOT > | 6 8% 2 mBEEP BT
5 MFAap AL e E | F2ABPPE £ 8 4B | Park 2016
BEA S F R % A MR -
W R R B A&
A BHCASL (Y | EAFPEBAZT R X UHELL | Mugge et
6 |4k pstong £ HE R B R A |al, 2006

S~ 4% s =
EX \:i‘. - \:’%% )3 \:i‘.\’:ﬁ

7 (4rISO ~FDA#-F %ii #
AN PR R o

FAEJE 1 243" MBI | Wu & Jang,
R oo 2014

BN ES s AFET 7 R (T 7 P (Pretest) » 14 #& = FFE L ek ¥4 "’k’i
ke mpliEARY C REFF3IISEERASL 2E R EFLET :b‘ﬂﬁ ¥
FROBFOFRNEPN T BRI RF LT w25 & 7‘5\7/" %M
Bis o 1R 2R T AE9E 0ig s BTt FERR L ilE 2 L i g o

W53 m R (5 M (7RI (Pilot Study) R B 60 (7 L8 1E A
5



Phoo sERIE AT 7 4 A0 RSB B 10 3 20 P R R 0 BT A RIGE
/\pé‘ éfb’lﬂ;tﬂ #éﬁ—%ﬁfi“x@r?ngﬁﬁi\‘z Wy REIE > T
m&»ﬁ*mai FHPEREFE-HRL o FEL N L s P
3R AR o
NLEA LS < r’v”:’;ﬁ%iﬂﬁ—a‘%ﬁ’&/w\ PEEET  MAR R g itk Ak N4 o v % -
TR g omy 55—’]%775‘4}5 PR ABE TR AN o RoE R AR O
Pl 7% - <X F“*af;w;: VAT R A B e Ko

2 B AEEEHETFIZAAZ %ii"'ayé),?%
Fl & ik * i
RSB A SDEE LR
ForwHagp Rk 2 F 5w ;51
Bopis A rr'mr'r'?ﬁbb’ il% i g By
SIS R H o) SR N g Y EX
B AL sl e o
B ARR R DA LA s L F 7 | Takagoshi &
TR AR | R T vl Y > £ ¥ % & T | Matsubayashi

Moon et al. (2008)

Choudhary et al.
(2005)

WA A BT R o (2013)
o L = RS f%f%ﬁféff Manello &
Rl :?’i Gl SR S R Calabrese (2019)
Bz -
A R T ok B N E imé_r‘% %3 Xia & Rajagopalan
gl | AR HEE RS SRRSO )

g 2 zﬂ _41 HiG R o

Edh - AR S w s o #aE17 & F &k £ RI3#(Non-Response Bias Test) » 1
WA AELTE L AL LS R F 2 (Homogeneity) « % % #ic & #f & % #
(Nominal & Ordmal) #-x * + > ¥ T (Chi-Square Test)#e Rl * FFenZ B £ %
¥ b i % Bc(Interval 2 Ratio) » P4 * T ¥ T (T-test)i& (7 2 47 » FR il S & 4
TEaakFLB oo

WCHR A GBI PG AR B R ROE S
AT HIR B o EHR AT E AT R - ROFTRE T RAE D }_
V’%iw’”ﬂé\*‘fﬁ X RPERREASERFLZAH L RETT LA
MR T2 IR HREIRIF E- S FEHNASZT2HLABEC A S 3

v mg;_"gﬁi °

A v R



ARy 2 10,257,000 %R FOITE A RE 0 £ B H SE 83 % (Simple Random
Sampling) iT 5 6 # = /2 » FE 5 =3 g2 f ‘%’1375 t0E s g AE Y TR A
R AR e pt MR R Y RO T o R R G o
WLERBF > PAHEIRETE (oM - 8 - HTR/REELE ) A7
- HE* & Kk % (Stratified Random Sampling ) » 72 % & + 348 Ak 4 ¢ 0

A - R PRI B 95% N KT 5 3R E 2 N

_#p-p) | (1 L #p( —p))

e? e2N

H¥ > Z=1.96 (95% 1 #F K ) > p=0.5 (B F= 1t ] EK ) e=0.03 (3¢
£ N=10257,000 (= R84 ] Do (5 » 28 (2@ I A8 % 1,067 & > B 3
WL 5 +3% o

BREEEY IR AZREEAMTERE f R RS A AT
- BRERE 0 RS Y T RN B2 £ (4 Bxcel ¥ RAND S ) i {74k &
B o



2~

\\\ﬁr

3o

Chang, M. Y., & Chen, H. S. (2022). Understanding consumers’ intentions to purchase
clean label products: Evidence from Taiwan. Nutrients, 14(18), 3684.
https://doi.org/10.3390/nu14183684

Ching Biu Tse, A. (1999). Factors affecting consumer perceptions on product safety.
European Journal of Marketing, 33(9/10), 911-925.
https://doi.org/10.1108/03090569910285841

Choudhary, V., et al. (2005). Personalized pricing and quality differentiation.
Microeconomic Theory eJournal. https://doi.org/10.2139/ssrn.314961

Cho, M., Ko, E. B., Kim, J. H,, Lee, J. M., Cho, M., Ko, E. B., ... & Lee, J. M. (2021).
Effect of customized cosmetics selection attributes and safety perception on
intention to purchase. Asian Journal of Beauty and Cosmetology, 19(4), 513-524.
https://doi.org/10.20402/ajbc.2021.0161

Curlo, E. (1999). Marketing strategy, product safety, and ethical factors in consumer
choice. Journal of Business Ethics, 21, 37-48.
https://doi.org/10.1023/A:1005973306941

Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing
Management 3rd edn PDF eBook. Pearson Higher Ed.

Manello, A., & Calabrese, G. (2019). The influence of reputation on supplier
selection: An empirical study of the European automotive industry. Journal of
Purchasing and Supply Management.
https://doi.org/10.1016/j.pursup.2018.03.001

Moon, J., Chadee, D., & Tikoo, S. (2008). Culture, product type, and price influences
on consumer purchase intention to buy personalized products online. Journal of
Business Research, 61(1), 31-39. https://doi.org/10.1016/j.jbusres.2006.05.012

Mugge, R., Schoormans, J. P., & Lange, A. D. (2006). Consumers' appreciation of
product personalization. In 34th Annual Conference of the Association for
Consumer Research, Orlando, Florida, USA.

Park, J., & Jang, Y. (2016). The effects of the consumers’ beliefs of seafood

certifications on the behavioral intention biases in making certified product


https://doi.org/10.3390/nu14183684
https://doi.org/10.1108/03090569910285841
https://doi.org/10.2139/ssrn.314961
https://doi.org/10.20402/ajbc.2021.0161
https://doi.org/10.1023/A:1005973306941
https://doi.org/10.1016/j.pursup.2018.03.001
https://doi.org/10.1016/j.jbusres.2006.05.012

purchases. The Journal of Fisheries Business Administration, 47(3), 71-92.
https://doi.org/10.12939/FBA.2016.47.3.071

Pin, D. (2014). Study on impact mechanism of pork safety certification on consumer's

purchase intention. Guangdong Agricultural Sciences.

Rai, S., Wai, P. P, Koirala, P, Bromage, S., Nirmal, N. P., Pandiselvam, R., ... &
Mehta, N. K. (2023). Food product quality, environmental and personal
characteristics affecting consumer perception toward food. Frontiers in
Sustainable Food Systems, 7, 1222760.
https://doi.org/10.3389/fsufs.2023.1222760

Schreiner, T., Rese, A., & Baier, D. (2019). Multichannel personalization: Identifying
consumer preferences for product recommendations in advertisements across
different media channels. Journal of Retailing and Consumer Services, 48, 87-99.
https://doi.org/10.1016/j.jretconser.2019.02.010

Takagoshi, N., & Matsubayashi, N. (2013). Customization competition between
branded firms: Continuous extension of product line from core product.
European Journal of Operational Research, 225(2), 337-352.
https://doi.org/10.1016/j.ej0r.2012.10.001

Wu, S.-I., & Jang, J.-Y. (2013). The performance of ISO certification based on
consumer perspective: A case study of a travel agency. Total Quality
Management & Business Excellence, 24(4), 496-518.
https://doi.org/10.1080/14783363.2011.560704

Wu, S.-I., & Jang, J.-Y. (2014). The impact of ISO certification on consumers'

purchase intention. Total Quality Management & Business Excellence, 25(3-4),
412-426. https://doi.org/10.1080/14783363.2013.776770

Xia, N., & Rajagopalan, S. (2009). Standard vs. custom products: Variety, lead time,
and price competition. Marketing Science, 28(5), 887-900.
https://doi.org/10.1287/mksc.1080.0456

Xiao, B., & Benbasat, 1. (2018). An empirical examination of the influence of biased
personalized product recommendations on consumers' decision making
outcomes. Decision Support Systems, 110, 46-57.
https://doi.org/10.1016/j.dss.2018.03.005



https://doi.org/10.12939/FBA.2016.47.3.071
https://doi.org/10.3389/fsufs.2023.1222760
https://doi.org/10.1016/j.jretconser.2019.02.010
https://doi.org/10.1016/j.ejor.2012.10.001
https://doi.org/10.1080/14783363.2011.560704
https://doi.org/10.1080/14783363.2013.776770
https://doi.org/10.1287/mksc.1080.0456
https://doi.org/10.1016/j.dss.2018.03.005

- s TR %

e
RHERENFFAEFRB 2RI ARE c A7 d B2 2 HpEHE T
f“;}g X R MEE gﬁ BRM A SauER > L APRAL

70 g & fF
B § Eak LEER

ji“ﬁ%;'—’—f/ IF“W”F;{‘_J_E‘:@'@-Q * B ’54‘7&% r-ﬁf']”‘ﬁ‘}aﬁé?“%lﬁ‘x—
e oy 2 R RO BT c P EHERFRENL 10T 154
IR A FWMiwwim@ﬁ%wpw%“

AL T BE A (1-5) 2 £ A (Rank) S fE R FIER 0 R A 2UA 1
1 &+ rikr‘#% Ff'f,J’S%}\'f rﬁE'#‘PE,—éJ;#Eﬁ_ﬁK/\ I%L,}n;})%;f[;A%.g;%—
EHRELA 15 TR 055 TERMBA gt F T a9 AL
e E  TRBFEBLALIRRIFE - ,f’,z“’i_,a,%?% » FE W F e g
TR FU

BERLPH ST X1E(01/03) 0 hof iz v BRI

f =g PG e et |

A AR F TR
#ﬁ%’?f?ﬁ PR EL

ArA LA A

B % 2 3% D m11323002@yuntech.edu.tw

R N

Fo g T A £k g o
Lofe 07 O+

Edg 1825 & [126-35 & [136-45 A& [146-55 & [156 f s b
¥TAR [ 2@ M OgL

PG BECASG Rl bt 2@y L& [F

il

10



FoL ASEFR2ERTARLETE SRS
FIBE PR FE R LR F T AL PR R 27
FoTAFY IR W IE R R LGRS Fa TR

Wi gE e

R AR
P
n ¥ | B 3|
3 — Pl % |
" FlR | % |F|F
Iy AR A A
M@ |@|6)
| R AEd % 25 (WISOCFDARE) | o o o O | O

HA AN E’n?i%‘ TRR o

e b 7"5» é_rr't;'d”:; > ']\iﬁ"—/:r ‘—*é;j“‘m » 24 J.%J'é_ rr{"ﬁ”% £ D D D D D

| AR RASE AT 2 TREBRSC A | o) o 50| O

6. | Ams BH A S LR FRAGT o HERERENEEEREN

/\Ftubg ;}%—é‘—

~ﬁ£ ﬁﬁ%(%ﬂSO FDA % ) it

Foivs BECESERFR

AU G T RER R A R E R TR eFe A (1 5 hp
L5 sk B

11



S5 AP BB

N B |WIN ]|~
]
|
-
Sy
e
B

=

CHA R EH R S TR IR A AP M L M hiE e ik A2
-

Av\
HoPERALBF BN APL 26K EEOERE AP TLL T L

EHERS LS

FEH LR R R T S R L s B AR E O T .
Wi
B
oo

12



